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A FEW WORDS Liftoff;

Thank to our clients, subsctibrs,
p ar tici p ating mar ke t information
publishas, fans and nitics Future
Think has gained the momentum
needed to break through that ctitical
bania between entrepreneurial start-
up and real business

Next issue Future Thinker will be
two editions - the regular edition
which ue will call Future
Thinker Industry Editian
(subsniba-sponsored as now) and
Future Thinker Analysts'
Edition (contro I I ed- circul atio n to
analysts and consultants with
ada a tising from comput er/te lecom
aendors who want a cost-effectiue
way to gel their message to lead,ing
industryt anafitsts and consultants).

Othr Future Think products and
straices are those with which 1t0u are
already familiar, except prhaps
some oer! intnesting consulting
projects we haoe undarway

Chorls, Credits & Copyrights;
ond Goming Attroctions 

-

Liftoff

All of you with information entrepreneurial pasts know that
surviving the transition from start-up to realbusiness is rough.
I've done it once, barely. The entrepneneur must juggle caJh
flow, subscribers, employees, and subcontractors *hile still
y.il1ng the newsletter and performing for clients, hiring people,
frnding partners, and planning for the next phase of the busiress,
ye_! no! getting ahead of the cash flow, of course. If you thought
follgw.rng the preceeding sentence was challenging, you shoul-d
try being the entrepreneur. It's no mean tricli.

In the past few months Future Think has started the
countdown to liftoff. Status -

Future Think Liftoff
Futuro Think - 719/698-9000

Futur. Thlnbr An.ly.t.' Edltlon
Ad pagaa tron rndort, asch ra
HP. praa.ntlng lh.l. naaa.g.. to
rnalyata rnd conaultrnla

Coagenloo,
Exp.tL, naaou16..

Dalrbmaa - ilarLi Intornrilon
analyala/conrullrnta

rnd Dudnat! alrataelaa

! -Samlnr r r  
Grm'

'\--l end L.cfurcr I vlclonary | |
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FEATURE

I asked Pat McGoonn if he had had
the eomplete aision of what IDC
would become at the time he started
it. His response noh, yes. I mde
a 21-year plan on day one.' He
ehuckled. 'Actually, had I made
more than a two-month plan, I'm
sure f would haoe gotten discouraged
by the challenges and kept on doing
what I uas doing. n

Pat named the company by neating
a set of indtx cards containing
words releaant to the business.
Aftn shdfling thcm togethn, the
three top cards spelled out
Intnnational Data Corporation

Andfrom that seed has grown the
most pownful intnnational
crmputn publishing nnpire on earth

T he Computer Installation
Census File was the first instance
of sltndic ated (no n- propr ie t ary)
market research in the computn
industrlt. Pat's a greatfan of
research sponsored in adaance by
clients. Mq loo

IDC started the industry'sfirst
Planning Saaice in 1969. It was
for institutional inaestors (cash, not
soft-dollars) and included the
components so common today:
reports, newslettns, snninars and
unlimited inquiry snoice

Hqppy 25th Birthdoy, IDC!

In the Beginning. . .

I was totally captivated as Pat McGovern recounted the
beginnings of IDC.

I{e was associate publisher for Computers and Automatbn.
ft was 1964r. Pat recalled a lively get acquainted meeting with
the head of Univac in which the lack of information about
Lfnivac's present and prospective customers was the topic of the
day. Pat suggested that he could solve that problem by simpty
putting people on the phone and calling dl 10,000 computer
installations. He gave Univac arl off-the-cuffquote of $10,000.
The response,'LJnacceptable, unacceptable!' Pat countered
with a lower price. But the Llnivac executive explained that he
wanted to pay $15,000 to $20,000 in order to be sure that the
information would be taken seriously and be used. Pat
experienced that big 'Aha!' - the cost of information directly
influences its perceived usefulness.

On the train home from New York to Boston, Pat wrote a
proposal to create a Conputer lrctallatbn Census File. The
magazine Pat worked for didn't w:rnt to do market research, so
Pat proceeded on his own. IIe sent 20 proposals to comp:Lnies in
the computer industry without bothering to register his chosen
company name (thought he would wait and see if trnyone
actually responded).

To his am.vement, within two weeks he had received 12
checks for $7,500 each. On February 27,196+ he registered the
name with the state of Massachusetts . . .

964 -
Founded

1
lDC

International Data Gorporation -- The Beginning
I niernational Data Corooratlon - 60A/A| 2-A2OO

Mark€t For€castlng Studl€s -

furlpheraB, Soltwerc, Btnklng le.nladls

1 9 6 4 -
Compurer
lnatellatlon
Ccnaua Fl le

1970 -
01.5MrQaler

Setvlce tor Oomput€r vendors

| 9 7 6 -
Bu!lnc$

Uilt!
Organlza::loq

Plahnlng Servlce lol
Comput6r Userg

t97A-
IOG Crcated

tnteinettonat
Expan!ion

\
For 25 yedre IDG hae

averagdd 30%
revenue irowth

1 9 6 6 -
Punah Aatd

lnstallatlon Flle. \

I n te I n at I ona I Co n p ut el

wr orlglnqted
whera thc ldea came trom

thc cultomer, wr had e
very ruccetaful proJect.
On Internally generated
ldeas, we have typlcally

taken a bath.'
-'Pat Mccovern
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IDC's future faclors: new subject
cooerage as the computr industry
expands to information technologt,
mqior intnnational growth,
acquisitions and other relationships
w i t h smal I r i nformati o n firms,
expansion in usn snoices and new
publishing media

Dear IDC,

It look like 1ou're well-positioned
to do whatean you decide in the next
25years. I'll cheu2ou on.

We in the computer information
industry are grateful for lour
pionering work and the model yu
haoe gioen us through the years. We
uishltou well asyou buildyur next
25yars. Happy 25th!

Portia

The Present and the Future

Today Tom Swithenbank is President of IDC. I appreciated his
perspectives on IDC's positioning for the next 25 years.

Tom explained, Just as IDC's history has paralleled that of
the computer business, so will it continue to parallel it in the
future. The industry will move beyond computers to informa-
tion technology and will continue to be an extraordinarily
dynamic business.' Tom explained his views of what he expects
to be continuing growth and demand for information
technology. Right on!

IDC Positions for the Future
Intornstfonaf Data Corooratlon - 60A/A72-A200

Acqulattlona .nd
reletlonshtpa wlth

amellet
lnlormetlon lirma

For Additional Information C ontact:

International Data Corporation
Five Speen Street
Framingham, MA 01701

508/872-8200 Fax:508/626-4205

1. A little perspective. In 1964 IBM announced the 5/360 (fint shipped in
1965) and the BASIC programming language was invented. In 1965
Digital shipped the first PDP-B, and the first Ph.D. in computer science
was granted. In 1964 I had just finished a couple of years in the army, had
had my first son, was enrolled in my first semester of college and was about
to give birth to twins. In 1966 I saw a comprrter for the first time. I didn't
find it nearly as interesting as the physics lab.
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FEATURE PROFITE Jqmes Morlin Report, Inc.

James Martin has long been
respected as the computer industry's
most prolific author, futurist and
consultant. He is the principal
inaestor and content architect of
James Martin Report, Inc. which
publishes the James Martin
Productiaity Serics Library

Pietn's association with James
Martin in Highn-Udn Sopftware,
Inc. gaae birth to the concept for an
Wrmation scraice on software
technologt that would be midway
betweenJim's books - which ars
inexpensiae but become obsolete
quickly - andJim's seminars,
which are up to the minute but
expensiae

Thc scics is a loose-lcaf, multi-aolumt,
q uartcrl2 - updnled informntion sero icc.
Usually entirc chapkrs arc rcplaccd to
minimizc thc rcplaccmtnt chorc. Indiaidual
aolumcs (typicall2 250-300 pagcs) of thc
James Martin Productioity Series
Library may bc purchascdfor $195 which
includts a2ear's updntcs. Four aolumcs
arc $595/2car. Eight arc $895/ycar.
Sixkan are $1,595/ycar

An Information Service is Born

Volume Tit1e........ Year Started

l9B4
1984
1984
1984
19B4
l987
1987
1988
1989
1989
soon
soon
soon
soon

Lohts Enoimnmfit ... soon
O S / 2 . . . . . . . . . .  . . . . . . . . . . .  s o o n

IBM AS/4OO
C o rpo rat e Net un rking S t and ards
S AA - Sys t ens A ppl b at ion Arc hit rcture.
Textbase Marwgenent $1rctarc....,.
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According to theJamcs Martin
Productiaity Serizs Library, the
DP industry has produced three
mature genaations of application-
deoelopment technologt. A fourth is
being accepted, and afifth
gennation oJ know ledge- based
systuns is being introduced. The
first three are familiar to all of us.
Fourt h-generation languages are
those that proaide results in l/1qth
the time required in COBOL or
FORTRAN, are well human-
factored, eas! to learn and
rmtnnbtr, and appropriatefor both
end users and IS pros. Examples
include query languages, report
genn ators, and applicalion
gentrators. Adaanced fifth-
generation slsttms will be based on
fifth-gencration, know ledge- based
computers that will likely haae
highu parallel architectures ueryt
diffnentfrom our computers oJ today

According to theJames Martin
Pro d uc t iu ity S erics L ib ra ry,
CASE (computer- assisted softw are
enginening) prooides both the
process and the tools for eaay part of
the software deaelopment life qtcle.
The key components of CASE
produc t s are Jronl - end di agramming
too Is supporting business planning,
anallsis and, design; design
analyzns that detect intnnal
inconsistencies, ambiguities and
incompleteness in the design
specifications; code gennators that
automatically gennate code from
design specifications; and the repos-
itory that is used as a knowledge
base to store information about the
business organization, its structure,
entaprise model, functions, proce-
dures, data models, data entities,
enti| relationships, process models,
etc.

Content Rich, Well Written and Well flustrated -

Five Generations of Development Technology
Jam€s Mar t in  Rspor i ,  Ino ,  -  617/63S-1968

MANUAL a-AUTOMATED---.-+
TECHNIOUES

I

I I
t l
MACHINE
LAN O UAG E

l l

t l
ASSE M BLY
L A N G U A G E

F u t u r .  T h r n k  F t 2  2  H P 3 1

F u r u r .  l h l n r  F 7 2  2  H P 3 2

Key Components of CASE Products
Jam6s Mar t in  R6oor t ,  Inc ,  -  617/839-1968

Llbrary ot
Functlon!,
Procccocr,
Proccdurc!,
Dl|! Modcl..
Procccr
Modolr, .lc.
giorcd ln
Abrtrrcl
Form

Being an old software engineer myself, I really enjoyed getting
lp-tg-date as I studied several volumes of theJames Martin
Productiuitlt Serie^s Library. Over the next few months we'll
feature several individual volumes il Future Thinker VIEW &
REVIEWs.
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Qtite an impressiae new

I findJamu Martin Report, Inc. a
mo s t int n e s t ing inJormat io n
company. I'll betyou'll be hearing
a lotfrom than. EspecialQ if they
buf up their marktting and sales
ffirts a bit. The ftoduct has much
more potential than has been realized

Watchfor reoiews of indioidual
oolumes . . .

James Martin Report, Inc. People

James Martin provides involved editorial direction and review.
Pieter Mimno, as editor and publisher, runs the business -
including editorial supervision. A staff of eight capable editors
are supplemented by well-known consultants such as Peter
Norton, ADM and Foundation Technology. James Martin
Report, Inc.'s editors include: Dave Andrews, Ronald Beck,
Leland Freeman, Simon Grant, Joe Leben, Chris Locke, Dennis
Merritt, and Dawna Travis. Most editors had strong vendor or
user backgrounds in their areas of expertise prior to joining

James Martin Report, Inc.
In addition to eight editors, James Martin Report, Inc.

has seven other stalf members in administration, marketing and
sales. A prolific crew.

A Hyper Future

Pieter seesJames Martin Report, Inc. as presendy positioned
between Datapro and Gartner Group in the mainstream of their
markets to large end-users of information technology. I agree.
The plan is to move more aggressively into both their turfs -
Datapro's by more aggressive marketing of products that are
already comparable (although not an exact overlap) in subject
matter, form, and price; and Gartner's by becoming more timely
and more advisory and . . . (well, that's a secret).

James Martin, in person, is involved in creating the
de sktop/C D- ROM/hypertext/expert system version of the Jatnes
Martin Prod,uctiuitlt Serics Library. It's much further along than
a dream. Imagine an information company actually being a
pioneer implementor of the technology they talk about. That
would be quite a cnup in our industry! I'll be here cheering.

For Additional Information Contact:

James Martin Report, Inc.
P.O. Box 969
Marblehead, MA 01945

617 /639-1958 Fax: 6171631-2280
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PERIODICAT Co m pufier I nduslry F o recosfs
vlEw

Keith Parkn is a statistician arzd
workedfor the Departrnent of
Commncelrom 1975 to 1979.
Thne he used Predicasts as a
market research tool but obsnoed
that it utasn't spuific enoughfor the
computer industry. So from his
statistical consulting base he
launc hed Computer fndustry
Forecasts with Reny Parker, his
wife, to stroe those who need
occasional ballpark estimates for
market sizes, market shares and
forecasts for computer products.
According to Keith many people just
can'tjustillt the cost of extensioe
stu.dies otfned by market research
firmsfor their casual needs.
Apparent$ 450 subsoibns agree.
These subsnibcrs like thefact that
Computer Industry Forecasts
offns datafrom man! sources all in
one place and, as a result, giaes a
balanced perspectioe

Keith explains, nAll quoted
forecasts are entsred into a Data
AnaQsis Group model. Each
forecast, no matter what its snurce,
is used as arandom aariable. It's
just a numbn that gioes some
rneastre of central tendency . . .
some uppr bound, some lowtr
bound. In a simple statistical model
all inJormation up to ayear old is
weighted by quarter; that is,
information that is ayar old is
worth 1/4 of the informationfrom
the cunent quarter. n

Dqto Anolysis Group

Just a Few Samples

Computer lndustry Forecasts Methodology
Data Analysis Group - 916/333-400'l

nssSpapett, 9.9.
Euclnest Week.
ComDuter Reseller News.
Electronic Bualneas

llrrklt
Intornrllon Continr d.t! l l . ot rl l

guotad toroc8atr. mrrkal
ah! lrtlnrler and

markrl rh.?e e.tlmrha.
plur Dlta Analyrla Group

compoall€ ioracrr|| tor
relocl6d p7oduct calogorisr

Number of PCs Connected to LANg
Dsta  Ana lys is  Group -  916/333-4001

osT@

40

35

30

26

20

1 5

1 0

5

o

Ilowr E.tlm.ts

TUp,ct Erllnrlr

1949

F u r u r €  T h l n k  F I 2  2  O r e 4
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Keith says most computn industry
forecasts are speculation and not
based on good historical data. In
fact, good historical data is not
aoailable in mnging market
segments which are trequentfit those
oJ most intnest. Computer
Industry Forecasts publishes the
details of eaqt quotedforecast so it
is easlt to see what ddfnent expnts
are saying. The composite forecasts
gioe an uppn bound and a lown
bound of the weighted aoaage of
forecasts quoted during the
preceedingyar

Eoen companies who buy extensiae
market research data will stillfind
Computer Industry Foretasts
ony useful0s a ua! to quickly
compare oarious sources for a
specific product segment and as a
guide to the published litnature -
complete references are giaen so if
you need to know which issue of
Computer Reseller Neuts
published that article on plotttr
Jorecasts, you got it!

Forecast Worldwide Laptop Shipments (Units)
Data Analvsis Group - 910/333-40O'l

Mll l lonr
3.4r-
3.2

3
2.4
2,6
2.1
2.2

2
1.8
1 .6
1.1
1 .2

I

o.8
o.6
o,4
o.2

o

Ilowrr Ertlmrir

%|Uppu Erllmltc

1989

F u t u 1 6  T h l n k  F T ?  2  O S !

1988 Printer Retail Unit Share
Data Analysis Group - 910/333-4OOl

Other  (16 ,0%)

HP (12 .0%)
App le  (14 .0%)

Panasonic (14.0%)

F u t u . €  T h l n k  F f  2  2  O B o

Epson (28.0%)

Conclusions, Accolades and Cautions

And Review - Concise, consistent presentation of all
computer industry forecasts published in magazines and
ne*ipape.s. Moit forecasts-are quotes from market research
firmisuch as Dataquest, Internaiional Data, Fomester and many
more. Over 32 leading business and computer industry
publications are clippe-d as sources of such data. Forecasts are
intered into a mod-e[ and weighted by date to calculate composite
forecasts with high/low ranges.
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For: Computer industry
vendors, consultants,
libraries and market
research firms

Authors: Keith Parker
Reny Parker

What : Quarterly Periodical
Pages: 108 pages/issue
Fxhibits: The entire

publication is
mosdy tables and a
few graphs

Price: $295/year1

Magnificent features - Easy reference grride to forecasts
available in magazines and newspapers. Presented
alphabeticdly by product categ-ory, e.g-., monitors,
minicomputers, or power supplies. Index of companies and key
words. Very easy to use and read. Nice consistent tabular
presentation of data and sources.

Limits or not so magnificent features - This periodical is an
excellent starting place for quick and casual estimates of current
market sizes, market shares and forecasts. It is as accurate and
well-researched as it can be given that its sources are
presentations of information in magazines and newspapers
usually obtained from market research companies. I am sure
you know that such articles rarely give the complete context of
the information quoted and overall are highly subject to
misinterpretation and inaccuracy.

If you are using market size estimates, market shares or
forecasts as an important part of your business planning or deci-
sion making, I recommend that you get such information direcdy
from the original source with complete explanarions of method-
ology, contexts, product segment defrnitions, market segment
definitions and, last but not least, a thorough understanding of
the qualitative issues and assumptions on which the numbers are
based.

Forecast for Forecasts

Some fine tuning of Computer Industry Forecasts is planned,
such as added text explanations of numbers and more publica-
tions clipped. But mosdy it's more of the same very well-done
publication.

For Additional Information Contact:

Data Analysis Group
P.O.  Box 4210
3201 Hanson H. Road
Georgetown, CA 95634

916/333-400I Fax: 916/333-1247

l. A diskette version is available for 9440 and includes the print version.



11 O 1989 by Future Think, Inc.

vtEw & REvlEw

A View
of the Future -

You're going to like this refnence
book. But I'll warnyou, you'll
haoe trouble purchasingjust one.
They senn to multipf in a companlt
- eofilone uants their own copy.
The computn industrj is complex
and rapidly changing. And eaen
industry oldtimrs from extcutiaes to
sefietar;es frequent[t need a place to
lookfor a quick hint or update on
some tidbit of information.
Newcomtrs to the industryt will find
it indispensable

The malnial is compiledfrom
myriod (Bl) sources. Thae are
brief, clear introductory chaptas by
Dr. EgilJuliussen, one oJthe
authors and a well-knoun computsr
industryt analyst, giaing an otwoiew
of the computn industry and product
trends

For: Computer industry
people, students, press,
and the curious

Authors: EgilJuliussen
KarenJuliussen

What: Book
Pages: 793 Exhibits: 27
Date: 12/1988 Price: $29.95

Compuler Induslry Almondc 1989
Brody/Simon & Schuster

Computer Industry Structure
ComDutor Industry Almanac - 8OO/024-oO23

. Proc!atlng Setvlc€t

. lnlornrtion Servicaa
e ProigIiongl Sa]Ylccr
. Rsprir SrrYlc€r
. Elc.

Gomputsr Product
Rc!olleri

. compular spscleliy storr.

. Solturra Slorer

. Vrlu. Addrd F.r.ll!r.

. Dl.lrlbutor.

. Mrar Mlrchaalt

. Elc.

. Large CoDpanies . consumerg . Government Agencies

.  Smal l  Compan ies  .  Educat iona l  Ins t i tu t ions

And Review - This book is packed with facts, figures,
addresses, forecasts, rankings of hardware and software
products, award winners, lists of companies in various
categories, sales frgunes, executives, salaries, research
institutions, magazines and . . . . well just about everything you
might need to have at your fingertips if you work in or with the
computer industry. From executives to sales people to
secretaries, this book is a must neference volume. At $29.95 it
should be on your desk, not just in the library.

Extraordinary features - Very complete. Attractive design -
especially the cover, which hints of a book that is made for
browsing. The book delivers what the cover promises. There's
even a brief history of the computer industry and some trivia.

Limits or not so extraordinary features - Wheels would have
been a nice feature. This book is heavy! I make a point of never
taking it with me.

For Additional Information Contact:

Brady/Simon & Schuster

800/624-0023
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VIEW & REVIEW The Progrommoble Logic (PLD) Morket
Insighl Onsite

A View
of the Pufurs -

Programmable logic deoices (PLDr)
are standard dtoices (relatioely
inexpensioe because they are mass
produud) that are programmed by
the usa (mostly computn
m anufac tur r s ) for s p e c ific
applications. PLDs are used in
lo w - a o lume app lic ations (a few
thousand units pn year) where
A S I C s (Ap p I i c atio n- s p e c tfic
integrated circuils) would be used if
the aolumes wtre highn. Frequently
PLDs are used in thefirst design of
a product and later, when the
aolumes are highn, a redesign
incorporates ASICs. A product can
be gotten to the market Jasta and
Iess expensioeQ using PLDs

Will's been doing this report eoerl
year since 1978. I think he's got
it!

Will Booth usualQ talk to design
engineers as the basisJor this stuly
and, as he is an enginen himself, he
can reaQt get into wh1 PLDs are or
are not being selected as clmpnnents
in designs - the best basisfor a
forecast of this 4tpe

For: PLD manufacturers,
PLD users

Author: Will Booth

What: Annual Report
Pager, 6Bt Exhibi^ts: 86
E 10/BS P.ice: $4,0002

Worldwide PLD Market
lnsight Onsit6 - 4OA/262-2260

1987

F u t u r e  r h  n k  F T 2  2  r N O N

And Review - Depicts the PLD marker by 4 geographic
regions, 15 user segments, 6 PLD speed categories and basic
vendor statistics.

Prime features - For the first PLD report in 1978, Will made
over 500 calls to PLD users. Each annual update has been based
on about 75 interviews.

Limits or not so prime features - Will chose not to include
extensive analysis of competitors. PLD users will not find
specific product information. Ffowever, Will does sometimes
customize the report a litde to address specific needs.

For Additional Information Contact:

Insight Onsite
1378 Olympus Drive
SanJose, CA 95129-9918

408/252-2260 Eax:408/252-2299

I . This data-rich reporr covers its subject well in spite of being only 68 pages.
The 86 charts and graphs as well as the text are well presented. This
report is definitely in the top quarter of all I've seen (all subjects) with its
no-fluff, easy-to-understand style and format.

2. Price includes up to a dozen copies and limited customization.
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vtEw & REvtEw Groupwdre

A View
of the Future -

'Groupware' is one of the
information techno logt industry' s
hottest buzzwords. According to
Bob Johansen, Institute for the
Future, groupware is a gennic term
for specialized computn aids that
are designedJor the use of
collaboratioe work groups.
Groupware prooides computff
support for business teams. Not
really a new product categor2 in
itself, groupware is more a
pnspectioe - thne will be a da1
when groupware features are
incorporated os natural extensions of
word processing, spreadsheets,
LANs and other applications. Bob
says thal unlike most technologlt
products, grlupware is a response to
an actual market need. Some
industries are inhnent\ business
team-oriented; for examp Ie,
anospace, construction and
consumn products

If thre wffe a cortrse called The
Futureof Computing 101, this
book would be required reading

For: Software, computer and
network vendors; and
business teams/leaders

Authors: Robert Johansen with
JeffCharles,
Robert Mittman,
Paul Saffo and
fnstitute for the
Future Stafl

What: Book
Pages: 205 Exhibits: 33
Date: 1988 Price: $27.95

Inslilule for the Fulure
The Free Press/Mqcmilliqn

Groupware
lnstitute ror tha Futuro - 416/864-6322

Groupware lr a
perspecllw rather then

a new lottware lype

Bualneaa teama are collaboralive
groupa uaually emall,

or i€nted leams wi th important
projecls and light deadlines.

F u l u r o  T n l n k  F T 2  2  l F r F

And Review - Required reading for users and vendors of
information technology. Easy and entertaining presentation of
the past, present and future of computer support for business
activities. This book is not just about groupware, it is about
computing. You'll glimpse the future of information technology
supporting and permeating the daily aspects of our working life.

Excellent features - Filled with examples of groupware
applications. Nicely illustrated.

Limits or not so excellent features - Good introduction, but
for those who want to run out and buy groupware functionality,
this book is not sufficient. But Institute for the Future has the'how-to' book underwav.

For Additional Information Contact:

The Free Press/Macmillan, your book store or
Institute for the Future
2740 Sand Hill Road
Menlo Park, CA 94025

415/85+-6322 Fax:415/854-7850
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VIEW & REVIEW Revenue Slreoms of Moss Morke] Videolex
Jupiter Gommunicqlions

A View
of the Future -

France is the only place whne thre
are mass-market sneen-bosed
snoices - 4 million terminals (1/2
of all households). Might we haoe
that kind of terminal deployment in
the U.S.? According to Josh
Hanis, U.S. West just put out an
RFP for terminals. Southwestrn
Bell with U.S. Videotel is placing
50,000 trminals in Houston.
Tnminals are notfree as in France.
They will be leased ($5-
$l2/month). According to Josh,
the primarl mistafu the French
made uas not charging at least a
nominal sum for ttrminals. Josh
thinks reoenue trom personal
tmninals will surpass PC reaenue
from consumns by late 1995. He
thinks the small business market
might follow as it did in France.
Wondn why PC manufocturers
haae not purchased this report?

Small wondtr FranceTeletel is a
good customn for this report

Daniel Kaplan is the principal in a
French consulting company that
produces snaices for aideotex

For: BOCs, telephole compa-
nies, terminal/Pc
manufacturers

Authors: Daniel Kaplan
Josh Harris

What: Report
PuS.r: B7r Exhibits: 33
E t l89 Ptice: $t,+gs2

French Teletel Usage - Home & Office
December, 1987

Juoiter Communlcallons - 212/941-9262

Chetllne! - 22S

Bu!lnett Appllcatlont
(lnternal) - 184 Oeneral

Informstlon - 4'5

Butlno!a
Appllcatlonr - 5i

Gamo3 and Lolsule - 14i

F u t u r .  l h l n k  F T 2  2  J U P

Practlcel Llfe - lot

Chatlines now driw all Teletel usage Chatlines were
accidantally discovered when a software bug allowed
poopto to talk (text through their keyboards) diroctly

to each other in real time

Elcctronlc Dlr.ctory - 181

Jupiter C ommunications Company
594 Broadway, Suite 1003
New York, NY 10012

212/941-9252 Fax:2t2/941-7376

High data & information density in this single-spaced report - equals
most 200 page reports.
This report is included with Dephying a Critical Mass of Videotex
Terminak ($1,495), Tfu Cottumcr Vid,eotex Terminal ($1,495), and
RBOC Entry into Infonnation Seruices ($249) as a set for $4,250.

And Review - Financial/strategic analysis of the French
telephone company's consumer information service, France
Teletel. Sources include public financial information which is
enhanced by substantial analysis and interpretation.

Celebrated features - Report is basis for Daniel's doctoral
dissertation. Would that all repons had to be so scrutinized.

Limits or not so celebrated features - On nearly every page of
this thorough analysis of the French Teletel system, one wishes
for conclusions of what the French experience means to the U.S.
market. That's another strrdv in the iet.2

For Additional Information Contact:

1 .

,
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vlEw & REvlEw Computer Sfores USA

A View
of the Future -

JoeAnn Stahel, hesident of
StoreBoard, fnc., says'StoreBoard
definu a computer specialiry store as
a reselln of pnsonal computns who
dniaes 50% or more of its total
reoenue from the sale of prsonal
computr hardware and related
products through a storefront
opration and any outside sales
actioity. Emphasis is placed on
computa systems sales, saoice and
support to end ustrs. . . . This
defi nitio n etu ludes co nsumcr
electronics slores, mass mnchants,
VARs, olfice products dealns, and
mail ordn.'

This database is the basis for
proj ections of StoreBoard' s
influential monthly sales and
inoentory data which is collected
lrom oaa 12% of the 3,600
accessible crmputsr stzres. It is to a
manufactura's adoantage to haae its
s tor es accur ately r epr es ented.
S eo n al k odrng m anufac tur n s
suppb current dealer lisls undn
non-disclosure so that stores can be
contacted to obtain information for
Computer Stores USA

For: PC, software, and
peripheral vendors; com-
puter retailers

Authors: JoeAnn Stahel
Pat Smead

What: Directoryl
Pases: 548 Exhibits: 2
E tZlgg P.ice: $zsot

StoreBoord

Growth of Computer Specialty Stores'
StorsBoard' 214/231-65A4

Numb.r of 8iora.

5000

,+500

,+000

3500

3000

2600

2000

1600

1000

500

0

f  t n d e F e n d e n t s

AF?Enahtsed

N!;Xut""tu'"'-
f - --comPanv-
L--JOwned

10/80 10187 ruaE

r v e r l l l e d  b y  p h o n e  c a l l s  l o  a l l  s l o r s s

Superb features - Updated every year since 1981. Starting
witir yellow pages, newspaperc, manufacturer dealer lists and
lists from chainl, all stores are verified by telephone.

Limits or not so superb features - Needs page numbers in
Table of Contents and page headers for easier reference.
Detracts little from a mbuirtain of quality information.

For Additional Information Contactz

StoreBoard, Inc.
8111 LBJ Freeway, Suite 1313
Dallas, TX 75251

214/231-596+ Fax:214/231-0938

companion volume which summarizes the state of the computer.sPeciality
store- channel is olfered separately for $250 (available early April)'



O 1989 by Future Think, Inc.

vtEw & REvtEW ASl400 Silverloke Report
Gompuler Technology Reseqrch Corp.

A View
of the Future -

From the report, 'We doubtd it
could be done. Mnge the /36 and
the /38? A great idea in the abstract
to combine the /36's ease of use artd
connectiait2 with the /38's technical
supniority, but how?" Debra
explained to me '/36 and /38 usns
are such diffcrent groups - the
users arc diffnent, the programmns
are dilJnent - so I didn't expect
IBM to get these two groups to buy
into this new computn. n

Her assessment, nBecause I worked
in the /36 and /38 marketplace, I
had a real sensitioitl to what thel
were lookingfor. So it uas
grattfyingfor me to see that IBM
had realQ done it! "

Debra explained that as she read the
1,000 pages of announcement doc-

this report she explains how and
what. . .

For: MIS Directors, midrange
computer and software
vendors

Author: Debra Cameron

What: Reoort
Pages: 142 F,xhibits: 17
Date: L2/88' Price: gl85

The AS/400 Miracle
Computer TochnoloOy Resoerch - 610/664-6398

And Review - Covers: AS/400 positioning in IBM's product
line, SAA compliance, architecture, user interface, the op-erating
system, communications, application software, conversion con-
siderations for /38, /36 & /i+, andlimitations.

Superb features - Perfect for users wanting perspective on the
past, present and future of the AS/400. Excellent analysis of how
the AS/400 frts with orher IBM products. Written in a clear and
straight-forward style.

Limits or not so superb features - Does not contain an analy-
sis of competitive equipment or vendor-oriented forecasts. How-
ever, vendors will find useful the clear explanations of IBM's
most strategic midrange system.

For Additional fnformation Contact:

C_omputer Technology Research Corporation
180 East Main Street
Patchogrre, NY 11772

s16/654-5398

t. To be reprinted 4/89 with AS/400 new model information.
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HOT SPOTS HYPERMEDIA.I

Hyparmedia, according to Daniel
Gross, is "a data organization
systmt whnein one can neate a
matrix oJ data objects and intmelate
those objects with links. If one
allows links to repesent meaning,
this data organization schane is the
best way to encode real knowledge.
Thne are no constraints or
limitations on theform of data.
Hypermedia includes full -mo tion
aideo, still images, documentq text,
databases and processes.' Daniel
sees hypermedia, not as front ends
like uindowing enoironmrnts or
Apple's Hypncard, but as
nnbedded in opaating sltstnns like
filu. He expects Upcrmed;a -
including text, images, motion
aideo, eoen programs and databases
all in their hypn-linkedform - to
be mtbedded in object-oriented
operating ststtms. He says
"hypermedia is oiewed as afuture
thing because of the @pnhype on the
subject, but it is not hard to do.
Hltpnmedia itself is simple, what it
Iets you neate is complex. "

lnlerview with Doniel Gross
Mognetic Press

Hvoermedia -- A Paradigm for Representing
and Accessing Knowledge

Magnstic Prc8,s - ?12/219-2931

Hypcrn.dh con|!ln.
tlnkr (l lrc tootnot r)
thai can laka thc urat
to ralat.d Intolmrtlon
It h./.h. chootcr.
In hypcrnodla,
ih. Inlormallon mly
trk. any torm --
trom tcxl lo motlon
vldco to programc
t o . . .

aosnd
wcc

motlon
vldco

pro9f.ma

knovledge
bacea

For Additional Information Contact:

Magnetic Press Inc.
503 Broadway
New York, NY 10012

21212t9-283I Fax:2L2/334-4729

Microsoft's CD-ROM Conference and meet with Rudy Rucker,

l. HYPERTOIIR 1989, organized by Magnetic Press, is a unique se ries of
small group meetings with hypermedia pioneers at their places of work.
BetweEn March 27 and' Aprii6 the IfYPERTOUR group will attend

Autodesk, author of Mhd Took ard Sofuoare; members of the NeXT

FePon.
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MARKETING
FOUNDATIONS lnlerview -- Al Killinger

I bet Al Killinger has bought or
dirutly influenced the purchase of
more market information (both
custom and published) than an1
othr prson in the computn
industry. You guessed it. Al was
Managr, Opportunity Ana[tsis,
IBM Entry S1strms Dioision
during the heyday rise of IBM's
pnsonal computn. I was hesident
of Future Computing. AI was our
largest subsctibn. During those
yars Al neated a oryt ffictioe and
inno o ati o e m ar ke t informat ion
organization. Then thne was no
blueprintJor such an organization
- the pnsonal computn industry
was being cteated. Its information
needs wcre mueh greatn and quite
dilferent trom anltt hing t he computn
industry had seen before

Al couldn't resist the temptation to
try his entrepreneurial wings. He
now offrs consulting saoices lo
computtr industry companies who
uant to improoe their odaantage
through an expartded or more effec-
tioe market information program. I
can't imagine anlone knowing more
about this subject than Al. He is
preparing a report on recommended
apfroaches, sotuces, checklists and
organiz ational s truc ture for effe c tia e
aequisition and utilization of market
information in the computer industry

For More Information:

Al Killinger
1398 SW 15th Street
Boca Raton, FL 33486

407 /392-7724

What's the Greatest Information Need?

Alts Answer: 'For PC manufacturers to know their customers.
Today they do not know who their customers are - not even
approximately. They do not understand either purchase or
usage patterns. There is no syndicated (published) projectable
research that looks at all punchasers. Gartner's COMTEC does

Data Needed for PC Usage and Purchase Patterns
Al  K i l l i nger  -  4O7/392-7724

For proloclrbl. nmpl!,
Unlve?tc nurl conaltt ol

IndlYldurlr who t?r
contrcisd rl hona

F€wer than 50.6 ot PC!

Indlvldurl .|rrployr..

Drlr r.qul..d
to ,ully

undrrrlrnd
PC u.rgo

rnd purchraa
prtlcrna.

Not rvrlhbl.
In ryndlc.lod

(publlrh.d)
toa n.
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Thonks!

New since last issue are
staned (*)

See Future Thinker #L & #4

See Future Thinkzr #5

'138 Pqrlicipoting
Morket Informofion Publishing Componies

Our Thanks

t Able Communications
Milpitas, CA

rz Adscope
Goldehdale. WA

/ Advanced Manufacturing Research
Cambridge, MA

z AIM Consulting & Publications, Inc.
Natick. MA 508/653-1622

z Alexander & Associates
New York. NY

/ Anza Research, Inc.
Crrpertino, CA

z Architecture Technology Corporation
Minneapolis, MN 6121935-2035

/ Arlen Communications

z Artificial Intelligence Research Labs
Elkton. WV 

- 
9141268-5925

z Associated Research Services

Bethesda. MD

Dallas, TX

408/945-1484

s09t773-370r

617 t62r-t700

2t2t382-3929

408/996-2022

30u656-79+0

2r+t644-1733

408/982-8290

203/853-+266

61 7/536-0036

617 t237-3r r r

z R. R. Bowker (Abstracting & Indexing Division) _ _
New York. N9 2121645-9700

z BIS Mackintosh
Santa Clara, CA

/ Business Communications Co. Inc.
Norwalk, CT

/ Business Rescarch Group
Boston. MA

rz Business Technology Research
Wellesley Hills,lvfA

Ft Lee, NJ

r C Systems, Ltd.
Ridgefield, CT

r CADICAM Publishing, Inc.
San Diego, CA

rz California Technology Stock Letter
San Francisco. CA

z BrrsinessWeek Newsletter for Information Executives, The
New York, NY 800/445-9786

rz Broadview Associateg
20u46r-7929

B00t2B9-2797

619/488-0533

+15/982-0r25
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See Future Thinket #4

See Future Thinler #5

See Future Thinlcer #4

See Future Thinlcer #4

See Future Thinler this issue

See Future Thin,tsr this issue

See Future Thinlczr #5

See Future Tnra&er this issue

See Future Thinkzr #l

See Future Thinler #4

See Future Thklvr #l

See also Langley Publications

See Future Thinler #3

/ Camarrlo Research
Fairfield, CT

z Cambridge Report on SUPERCONDUCTMTY, The
Cambrid-ge, MA 617/494-6506

,/ CAP International, Inc.
Norwell, MA

,/ QASF C-onsulting Group
Pordand. OR

,/ CASE Research Corporation
Bellevue, WA

,/ CCMI/lvIcGraw-Hill
Ramsey, NJ

rz Chromatic Communications Enterprises, Inc.
Walnut Creek, CA 4151945-1602

r/ CIMI Corporation
Haddonfield, NJ

rz Communications Trends, Inc.
Larchmont, NY

rz Computer Industry Almanac
Incliire Village NV

rz Computer Intellisence
LaJ6lla, CA

rz Computer Securitv Institute
Northborough, MA

/ Computer Shootalk
Mill6urn, NJ'

rz Computer Technology Research Corporation
Patchogne, NY 

' 
5161654-5398

z ComTech
Wellesley Hills, MA 617/237-200l

rz Creative Strategies Research International
Santa Clara. CA 40812+5-+750

t/ D.H. Brown Associates, Inc.
Tarrytown, NY 914163l-7859

,/ DARATECH, Inc.
Cambridge, MA 617135+-2339

r Daa AnalysisGroup
Georgeto*n, CA 

' 
916/333-4001

/ Datapro
Delr2rn, NJ 609/764-0100

,/ Dataquest
SanJose, CA 408/437-8000

rz DataTrends Publications. Inc.
Fairfax, VA 703/641-0+44

r/ DATEK Information Services
Newtonvil le, MA 617/893-9130

z Desktop Presentations, fnc.
Mounfain View. CA 415/968-4105

/ Disital Consultins, Inc.
An?over. MA 50B/470-3880

'/ DISK/TREND,Inc.
Mountain View. CA 4t5l96l-6209

rz Diversified Data Resources
Falls Church, VA 7031237-0682

t/ EDl, spread the word!
Dallas. TX 2141243-3456

r/ EDI Strategies
Marietta, GA 404/973-+683

z EDventure Holdings, Inc../Release 1.0
New York. NY 212/758-3434

203t255-4100

617 t982-9500

503/226-0+20

206/453-9900

20u825-33rr

609/354- l 08B

914/833-0600

702/83r-2288

6t9t+50-1667

508/393-2600

201t376-818r



See Future Thkkcr #l & #+

See Future Thinlur #5

See Future Thinlur #4

See Future Thinh,zr #2

See Future Thinl@r #2

See Future Thinlczr #5

See Future Thinkzr #2,#3, & (2) #5

See Future Thinlwr this issue

See Future Thinker #5

See Future Thinkzr #5

See Future Th;nbr #4

See Future Tninlcer this issue

See Future Thinkzr #2

See Future Thinlur #5 & this issue

See Future Th;nlezr #2 & #3

See Future Thinker this issue

z Electronic Trend Publications
Saratoga, CA

r ElectroniCast
San Mateo, CA

rz Ergosyst Associates, Inc./The Report Store
La]wri:nce, KS

', FIND/SVP
New York, NY

rz First Market Research
Boston, MA

/ Focus Research Systems
West Hartford. CT

rz Forrester Research
Cambridge, MA

ru Frceman Associates, fnc.
Santa Barbara, CA

z Frost & Sullivan
New York, NY

rz Futurc Cgmputing/Datapro
Dallas. TX'

r/ Future Technology Surveys
Madison, GA

/ G2 Research
Mountain View, CA

t GaLe Research. Inc.
Detroit, MI

tl Gartner Group
Stamford. CT

t/ EITE Research, Inc.
Santa Cruz. CA

/ High Productivity Software , Inc.
Mlrblehead. MA

,/ IMS America. Ltd.
Plymoth Meeting, PA

z Industry Market Reports, Inc.
Los Alfos. CA

rz Infonetics
Santa Clara, CA

rz Information Gatekeepers, Inc.
Boston, MA

t Information Intelligence Sciences
Aurora, CO

rz Information Network, The
San Francisco, CA

t/ INPUT
Mountain View, CA

rz Insight Onsite
Sanlose, CA

rz In-Stat
Scottsdde, AZ

rz Institute for Graphics Communications
Waltham. MA 

' 
617/891-1550

rz Institute for the Future

408/996-7416

4t5t572-t800

913t842-733+

2r2t645-4500

6171482-9080

203t56t-1047

617 t497-7090

805/963-3853

2r2t233-1080

2r+t437-2400

+04t342-9638

4r5/964-2400

313t96r-2242

203/964-0096

408t426-2430

61 7/639- 1958

215/834-5000

+r5t94r-6679

408t746-2500

6l 7/738-8088

303/693-8291

4r5t922-6479

4r5t96l-3300

408t2s2-2260

602/860-8515

415t854-6322

212t222-tr23

508/872-8200

Menlo Park, CA

Intesrated C ircuit Engineering Corporation
Scoitsdale. AZ 6021998-9780

z Intelligence Newsletter
New York. NY

rz fnternational Data Corporation
Framingham, MA

2 l @ 1989 by Future Think, Inc.
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See Future Thinker #5

See Future Thinler #3

See Future Thinlur #4 & this issue

See Future Thinleer #4

See Future Thinlwr #2

See Future Thinlur #4

See Future Thinker #4 & this issue

See FutureThklczrlt|

See Future Thinlecr #1

See Future Thinkzr #4

See Future Thinkcr #l & #3

See Future Thinkzr #3

See Future Thinkzr #2

International Planning Information, Inc.
Redwood City, CA 415/364-9040
International Resource Development, Inc.
New Canaan, CT 2031966-2525

/ International Technology Group
Los Altos, CA

rz Intertec Publishing Corporarion c/o Computer Graphics Review
Sudbury, MA 

' 
50814+3'-4671

rz Jupiter Communications Company
\iwYork. NY

,/ KE Publishing
New York. blY

415t9+r-2+33

2r2t94r-9252

212/645-2066
/ I44gl9y Publications, fnc./ CD Data Report

FallI dhurch. VA 7}3124l-2131

617t862-8500

2t2t627-1500

2t2t2t9-283t

415/961-9000

/ I*dEewaY Group. The
Lexington, MA 

'

/ LINK Resources Corporation
New York, NY

rz Mametic Press. Inc.
Nei York. NY

Market Information Center, Inc., The
Marlborough, MA 6171460-0880
Market Intelligence Research Co.
Mountain View. CA

z MegiaMaplM_/Cambridge Communications, Inc.
Arlington, MA 

- 
6t7/649-s700

* Meta Group. The
Westport, CT

* $icroDesign Resources, Inc
Palo Alto.CA

rz Micro Software Marketing
Congers, NY

rz Monosson Technology Enterprises
Boston, MA

* llo1gan-Rand Research, Inc.
Philddelphia, PA

z National Center for Computer Crime Data-
Los Angeles, CA 

' 
213/874-8233

z National Software Testing Laboratories
Philadelphia, PA 

- 
215/878-9300

rz Neal Nelson & Associates
Chicago, IL

/ NewsFaces, Inc.
Ircs Gatos, CA

rz Newton-Evans Research Company
Ellicott City, MD

I Palo Alto Management Group
Mountain View] CA

z Northem Business Information lDatapro
New York, NY 

' 
2121732-0775

z Parks Associates
Dallas, TX 214/392-9855

" "#tfff ifli'old's 
oIfi ce computins Group 

n n +2-s200
tl P.C. Letter

Redwood City, CA

rz Peripheral StrateEies
Sania Barbara. CA

z Prime Data
SanJose , CA

203/226-META

4t5t49+-2677

914t268-5925

617t267-2900

2 15/557-8200

312t332-3242

+08/356-1920

30U+65-7316

4r5t968-4374

415/592-9r92

B05/569-5610

408/559-6969
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rz Probe Research
Cedar Knolls, NJ

* Prognostics
Palo Alto. CA

201-285-1500

4t5t424-87 tl

602t945-9620

852/5-4588r r

612/835-9559

415/681-3700

415/965-4561

404t342-9638

508/366-2031

617 /868-0t57

2t4t23r-5964

408/942-1500

61 7/266-9050

201t568-4744

617 t+58-3974

512/343-6468

2r2t334-9750

617 t482-4200

213/394-8305

203/349-1054

617/431-8100

408/289-9983

2r5t667-6000

716/546-7480

2t5/667-4842

214t644-1733

6t7 t367-1000

4r5l578-9520

See Future Thkleer #5

See Future Th;nkzr #2

See Future Thinler #4

See Future Thinlezr #2

See Future Tnrn&er this issue

See Future Thinlwr #3

See Future Thinler #4

See Future Thinlur #5

See Future Thinler #3

z Relaver Group. The
Scotfsdale. A2'

rz ResearchAsia
Hong Kong

rz Research Consortium, Inc.
Minneapolis, MN

z Rothchild Consultants
San Francisco, CA

/ Schwartz Associates, The
Mountain View. CA

z  S .E .A . I .
Madison. GA

,/ Sentry Market Research
Westborough, MA

z Softol-etter
Cambridge, MA

rz StoreBoard
Dallas, TX

rz Strategic Focus
Milpiias, CA

rz Summit Stratesies
Boston. MA "

rz Technical Insights
Fort I-ee, NJ 

-

rz Technolocy Financial Services
Chelmsfofr. MA

t 
|.""*il.l.rq 

Futurcs, Inc.

z Technology News of America
New York. NY

z Technology Research Group
Boston. MA

z Technolosy Transfer Institute
Santa Monica. CA

/ T"beta Corporation
Middlefiefd. CT

,/ Venture Economics
Wellesley Hills, MA

r/ VLSI Research
SanJose, CA

,/ WEFA Group, The
Bala Cynwyd, PA

z Winters Group, The
Rochester. NY

z Wohl Associates
Bala Cynwyd, PA

rz Workstation Labs
Dallas, TX

rz Yankee Group, The
Boston. MA 

-

t Zech Tech International
San Mateo, CA

See Future Thinltzr #4
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We recommerdyu contact these
unique consulting companies for
more inJormation about their snoices

See Future Thinkcr this issue

Noleworthy Gonsu ltq nts

The following companies do not publish bvt Future Thinker snb-
scribers (usually the market research group in a computer man-
ufacturer or telecom company) have suggested that we tell others
about them because their work is excellent and unique. We'll
list a few in Future Thinlur as our space allows and they will be
inclrrded in the next edition of Future Think Companies in a spe-
cial category. We will be profiling some of these consulting
businesses in future Future Thinker issues.

* Decision Research Corporation
Irxington, MA 617186l-7580

* Harbor Research
Boston, MA 617/720-1075

* International PlanninE & Research Comoration
Philadelphia, PA " 215/923-2911

407 /392-7724

408t297-0502

2 I 2/986-9000

CORRECTION Computer I ndustry AImo ndc

Theforecast we published in the
January 20, 1989 Future
Thinker was loo aggressioe eaenfor
Egil Juliussen, author of this chart
in Computer Industry Almanac
1989, We mistakenfu showed the
forecastyear 1989 instead oJ 1993.
Sony, some of our read,ns wae just
a little too extited so we decided to
print this conection

We highb recommend Computer
Industry Almanac to
comput er/telec om indus try fo lks from
researchers, to markettrs, to
secretaries. See reoiew on page I I
this Future Thinker

Computer Performance Trends
computgr Industry almanac - 2o1/787-6937
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A Gift of Vision'l -- Tl

TI has targeted a signifrcant market
(application area) that has been, for the most part, unserved and

even unidentified - and it appears to be quite large. It's that
front-end operations area found in so many businesses where

resources like airline gates (see TI's installation at United) must
be scheduled in real-time. TI envisions people and computers as

a team in the operations command center. TI is uniquely
positioned to pioneer this area because of its leadership in AI and

CASE technology and its aggressive stnnce in UMX systems.

1. This section of Future Thinler contains important ideas about the future from the industry's
leading companies. Sometimes the drawings are based completely on material from the company whose vision is

portrayed. More frequently the drawings and comments are my view of the company's vision. The company may not
even agree with it. Occasionally I will slip in an idea about the future not related to a partictrlar company. These

drawings and comments are Future Thinler's small gift to market information publishers. Industry analysts may use
thenr in any way they like with no credit or rcference to Future Thinler required. They may use as is, modify, change,

extract, trash or whatever. We will supply original art for use in publications. No charge. It's a snrall gift. Portia

Vision - - Texas Instruments
The Operations Management Opportunity

New Software Technology+ Programmer Product iv i ty+ New Appl icat ions

Ooerat ion
Manaqement

.  Problem Set:
Product iv i ty of
People and/or

Assets

o Many Dif  ferent
Appl icat ions

. Not Addressed
by MIS or PG's

r  Complex ,  Dynamic

r Knowledge-Based
and Convent ional
E lements

o High Payback
Networked Systems

F u t u r €  T h i n k  F T 2 , 2  f l
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A FEW WORDS (Gontinued from Poge 2)

Charts, Credits and Copyrights

Most (not all) charts in Future
Thinker are our work inspired by
ideas presented in the publication
being reoiewed. We grant complete
pnmission to the reaiewed market
information publishn to use our
drawings or their dnioatioes related
to their reaieu and ue expect to be
able to reuse the chart and its
dniaatioes in our othn work (If we
use the chart as is, it giaes the
compan! and phone numbn) except
in cases whne the chart or data came
Irom the publishn and ue simply
redrew it. In the lattn case ue ask
for each Qpe of use unless there is an
undrstanding with the publishn

'l,l/'e 
are haffu to discuss with

an)one our ethics in using mataial
from the firms whose information
we reoiew. Those who know us
well and undnstand hou we are
conducting our business know that
ue haae not and will not misuse any
of the information proaided us.
And, infact, most participating
mar ke t informatio n pub lis her s
undastand that our goal is to
expand their business and we haoe
Iots of spuific examples where we
haoe succeeded. Our ethics in the
use of information are far more
exacting than copyright rules

We haae some really terrific stories
underway expecially profiles. Soon
ltou'll see BIS (CAP Intnnational,
Mackintosh, and ...) and
Technolog Fulures and othns. I
wish thsre uere more hours in the
do ! . . .

Or malbe I'll land that perfect
partnn soon .

The materialin Future Thinlur obtained from market
information publishers is presented with permission as examples
of the work of those companies. It is always clearly credited with
the complete neference to enable Future Thinker readers to
contact the source should they require additional information
aborrt the subject or the context of what is presentedin Future
Thinlccr. And certainly if a subscriber is using the information in
any significant way, he or she should contact the source to obtain
the complete context, assumptions, qualififiers, etc. - and, of
course, if a subscriber is that interested, the reviewed
information should be purchased.

Future Think's Rules of Information Usage
A chart that has appeared in Future Thinker may be used again
by Frrture Think in a seminar or presentation such as Future
Think Lhn. Usually, as in Future Think Liue, it is used as an
example of the work from the particular market information
publisher and always with the complete reference to the source.
In the preparation of Future Think Lile we contacted all those
firms whose charts we presented, unless we knew because of prior
discussions that there would be enthusiasm for its use.

If material from a market information publisher that has
not been previously published by Future Think is used in anv
way by us, we always obtain permission for its use.

Mostly wetve been cheered . . .
Most market information publishers (many of which attended
Future Think Liae) really liked the way we presented them.
There were two cases of questions raised (not quite objections) by
individuals who had not attended. In both cases we had
obtained permission from their firm but the questioning person
had not been informed.

And Coming Attractions

We have run a bit behind this past month. And after that 60
pageJanuary issue we just didn't make February. This issue
dated March 15 is Future Thinker Volume 2, Number 2..
Subscribers need not be concerned - they will always receive 12
issues for their subscription. Ifowever, our plan is to do an extra
issue this fall devoted to the many sources of information on a
particular subject. The subject may be personal computers since
there is more published on that subject than any other. But we
haven't quite decided yet.
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Ncw low 865 Future Thinlezr
subsciptionfor somc companics - Applc,
AMD, American Airlirus, Arthur
Andtrson, AT€fT, BcllSouth, Eastmnn
Kodnk, HP, IBM, Intel, Microsoft,
NCR, Noacll, Prodigt, TI and. Xcrox

Please call for information

You ma2 wanl to aducrtisc in Future
Thinlvr Anafusts Edition stnrting in
Apil. You'll bc in good comparyl Call
for information

Check enclosed.

Purchase Order Number:
Visa or Master Card Number:

Fulure Think Order Form --
U.S. ond Cqnqdq - Effeclive 3/{5/89

Future Thinlccr
Annual Subscription (12 issues)

Includes 2 copies ofeach issue and
lst Edition of Futun Thh* Companies
U.S. and Canada - $395/year
Rest of the World - $495lyear

Future Thinlw Subscription only
Some Companies (see list at left) -

$65/year U.S. & Canada, $165/year elsewhere

Future Think hnything - $1,455

Future Think Companics
First Edition - ll16l1989 - 196 pages - $195
Second Edition - Early Fall l9B9 - $295

Additional copies of either - $35

Thc Future Connection Inquiry Service
2 ffours - $400, 4 Hours - $700

Focas Your Vision Consulting Service - $700

Future Think Resources
Summer 1989 Edition - 300 + pages - $395

Future Think Experts
Spring 1989 Edition - 200 + pages & photos - $295

Diskettes or fu@lg of Market Research Companies Database

Amount

tr
tr
n

Please speci$ form and one-time or monthly (call for info)

Diskettes or Labels of Industry Analysts/Consultants Database
Please specifr form and one-time or monthly (call for info)

Visbnary - available 915189 - $75

Total

Expiration Date

Please complete the following or attach your business card:

Title:Name:

Company:

Division/

Address:

City: State:_Zip Telephone:

Mail copy of this form to: Future Think, Inc., PO Box 49248, Colorado Springs, CO 80919
Or cdl: 719/598-9000 Or fax: 7191598-6537
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It is no longer necessar! that the an-
alyst's companl participate in Fu-
ture Thinker reaiews, although
likeQ it does as our participation
rate is nou ooer 85%. Thne are
no limits on the number of analysts
in a particular company who may
receiae Future Thinker

Tht dircctory will not bc giun or sold to
marlut infornation publishcrs as its pur-
posc is to hclp computcr/ulccom industry
amdors and, users locah
anal2sts/consultants who can assist thcm,
nol mcouragc raiding of one markct infor-
mntion publishcr's cmplo2ces by another.
Wc uill malu caery atumpt to scll thc
dircc.lory onl2 to bu2crs of busincss infor-
natton

We will mail Future Thinker to
your home if yu prefer andlou mq)
eaen choose not to be listed in the
direclory. Your Future Thinkr
subsniption rtddrus would, hou-
eacr, b6 on the magnet;c form of the
Future Thinker Analyst's
Editbn database prooided to
comput er/te I e com indus try o endor s
for sending product annnuncements,
etc.

We haoe aform if you prefu

Free Fulure Thinker
Subscriptions qnd Bock lssues
for I nduslry Anolysts/Consu llqnts

All Industry Analysts Qualify

Over 500 hundred of the leading computer, telecom, electronics
and oflice products industry analysts read Future Thinker (it is
free to them). We are now gready increasing the number who
receive their own copy. An analyst need only send us the fol-
lowing information to qualify to receive a free Future Thinlecr
srrbscription - and be listed in Future Think Experts, our di-
rectory of analysts and consult;urts:

y' name,
rz salutation (Mr., Ms., Mrs., Dr.,...)
r title,
t/ colJiPalry, addrcss,
z telephone number,
/ fax number,
z subject anea(s) of expertise (1-5) with most important first, and
z client/subscriber types (1-3) with most important first
rz the title of a recent market information product that he/she

worked on (eg. report, service, multiclient study, database,
seminar, conference, newsletter, book, magazine column, etc.)

Back Issues, Too

If a qualifying analyst would like a complete set of back issues, he
or she has only to ask.

Outside the U.S., Also
This offer includes a limited number of subscriptions to leading
analysts outside the U.S. and Canada who submit the required
information on their letterhead with their company's sdei liter-
ature. We would appreciate company background information.

r, Inc. Copyright @ 1988 by Future Think, Inc. All rights
:'reproduc,ld, riofd in.a retfieval system,. or transmitted in
.anical or otherwisel without the prior written permission of
ical data contained herein have 6een obtained-from sources
way warrzrnted by us as to accuracy or completeness. We
or our opinions. 

'Future 
Think, In6., its affiliates, and any

reir families, may have a position in ind may from tinre to
rnies referred to in this neivsletter, or own seiurities of their
rith, one or more of such companies.

Subscriptione (12 issues): U.S. and Canada - $395/year Outside the U.S. and Canada - $495/year (airmail)

Future Think, Inc. P.O. Box49248, Colorado Springs, CO 80919, 7191598-9000




